


DECT Forum Member Meeting
• Online Member update 15.9.2020
• Board Update
• Andreas Zipp, Chairman



FULL Members

ASSOCIATED Members

Member Overview 2020



1. Campaign for the technologies

2. Protects and expands the frequency 
spectrum

3. Actively involved with the standards 
bodies, get members involved in 
certification and interoperability.

4. Stimulate and inspire the DECT 
industry.

Short version
4 key points in the Mission statement

Mission Statement



• Campaign for the technologies

• Protects the frequency spectrum the frequency spe

• Actively involved with the standards bodies

• Stimulate and inspire the DECT industry



Covid-19 requires radical changes

• Events
• Face-to-face speaking + meeting opportunities

-> complete new approach necessary

Increase social media and online activities

Key question:
How to stay visible in the Tsunami of webinars, 
tweets, newsletters …



• Campaign for the technologies

• Protects the frequency spectrum

• Actively involved with the standards bodies

• Stimulate and inspire the DECT industry



Protecting the Spectrum 

In progress
• CEPT: SE7: Study of  adjacent band 1900-

1920MHz for RMR: ECC Decision 07 2020 in PC
• CEPT: FM59 / SE07: Study of Core Band for 

UAS(Governmental Use). Completion 02 2021
• sXGP (u-LTE) co-existence in J-DECT band. 

Approaching DF for spectrum sharing in EUR 

Resolved:
• Thailand: Transmit power reverted to 250mW for DECT
• Brazil: ULE applications now allowed in the Core band with 

DECT
• Comreg in Ireland will consult with DF in future before issuing 

evaluation licenses (U-LTE). Support in CEPT



• Campaign for the technologies

• Protects the frequency spectrum

• Actively involved with the standards bodies

• Stimulate and inspire the DECT industry



New 5G standard is in progress in ETSI

Currently driven by new players (they already see the opportunity) BUT also New 
opportunities for legacy players?

• 5G working group as a platform to understand the potential of the new standard 
• Create and discuss mechanism to enable business and define use cases to

support ETSI TC DECT 
• Create inputs for standardisation bodies

DECT Forum joined ITU and ETSI to be able to make contributions and influence
the process.

• Target is to provide value for membership:
Activate interest in the technology and influence the roadmap to address and
include the requirements of vertical markets not yet reflected



• Campaign for the technologies

• Protects the frequency spectrum

• Actively involved with the standards bodies

• Stimulate and inspire the DECT industry



DECT Forum is a supporting body
• Full-time BDD to represent DF in standardization bodies

and with regulators
• ETSI TC DECT chairman subsidy
• (co-) Funding of Experts for Spectrum protection
• Support of Independent Evaluation Group IEG activities

to achieve ITU-R approval for DECT-2020

-> significant investments for the benefit of all members

Key questions:
Is it visible enough?
Does this help you to justify paying the membership fee?
What else can we do to support the business of our
members



DECT Forum and ULE Alliance

Companies will have to make choices (due to COVID) so in recognition and to support our joint membership, the DF and ULE are preparing 
a cooperation partnership

Proposal: 1 year “partnership” membership agreement
• Applies to ULEA Contributor and DF Full members
• Free membership of the partner organization
• No changes in membership rights, either voting, use of logo, board positions, access to WGs
• No change to statues/articles
• No change to membership fees for 2021
• DF to continue for 2021 as promoter member of ULEA
• Potential loss of membership income can be balanced during 2021 by cancelled 2020 event spend
-> Needs approval by both boards

Next actions:
• Communicate benefits of technology market promotion focus for each organization
• Once agreement finalized, contact all member companies 
• Budget plan base on loss of income for both organizations

• Identify central functions to reduce spend
• Key target: maintain/expand marketing budget

• Re-visit longer term membership structure



Thank You!




